
Squarespace can be a very solid platform for SEO, but it is not magic. I’ve watched plenty of sites hit the “it’s indexed,
but it won’t rank” phase, and the reason is usually not one dramatic failure. It’s a stack of small Squarespace SEO issues
that quietly sabotage crawling, indexing, or relevance signals.

Below are five Google ranking problems that show up again and again on Squarespace builds. Each one includes what to
look for, why it happens, and how to fix Squarespace SEO problems without breaking everything else.

1) You’re publishing pages that Google can’t properly crawl

The fastest way to lose rankings is to make your pages hard to access. On Squarespace, this often shows up as a robots or
indexing setup issue, thin navigation paths, or pages that exist but are effectively orphaned.

What it looks like in practice

You might have dozens of pages in your sitemap, and they even appear in search results sometimes, but impressions
crawl while clicks stay near zero. Or you see “crawled - currently not indexed” behavior in Google Search Console.

Common culprits include: - Pages accidentally set to “noindex” via the Squarespace page settings - Robots.txt disallow
rules that are broader than intended - New pages that only appear behind internal links that never get indexed -
Parameter-like URLs created by filters or repeated template patterns - A navigation structure that makes it difficult for
bots to find deeper pages

Why this tanks ranking

Google can only rank what it reliably reaches. Even if your content is good, poor crawl paths slow discovery and weaken
the internal link equity your page needs to compete.

Quick test: Pick a key URL you want to rank. Use the “URL inspection” tools in Google Search Console and compare
the coverage and indexing status before and after changes. If the page is not indexable, all on-page tweaks are basically
decorations on a door that never opens.

2) Your Squarespace SEO errors are messing with titles, headings, and
cannibalization

This is the section people usually want to skip, but it’s where most “why won’t my site rank” mysteries live. Squarespace
templates make it easy to generate SEOSpace reviews consistent layouts. The downside is that consistency can become
sameness.

Typical mistakes I’ve seen

Squarespace sites often ship with: - Title tags that mirror site-wide text instead of page-specific intent - H1s that duplicate
the page title or fail to match the query you’re targeting - Heading hierarchy that repeats across template blocks -
Multiple pages targeting the same keyword theme without clear differentiation

Then you get cannibalization, where Google can’t decide which page should win. That’s one of the nastiest Google
ranking problems Squarespace sites encounter because nothing is “broken.” It just never consolidates authority.

A small, practical way to fix it

Choose one primary landing page per topic, and make it unmistakable.

A simple prioritization list: 1. Map one page to one search intent (not one keyword string). 2. Make the H1 match the
main topic of that page, not your brand name. 3. Ensure the title tag includes a meaningful variant, not the same phrasing
everywhere. 4. Remove or merge near-duplicate pages that target the same query space. 5. Add internal links from related
pages using descriptive anchor text.

Once you clean this up, you often see impressions stabilize first, then rankings follow as Google gains confidence about
topical focus.

https://www.reddit.com/r/ReviewJunkies/comments/1p5fyx3/comment/o6g0z8x/


3) Your internal linking is too thin, or it’s sending mixed signals

In theory, Squarespace’s site structure is friendly. In reality, internal linking tends to get neglected because the visual
design does most of the work. Search engines need explicit pathways too.

A common pattern: blog posts exist, product or service pages exist, but the connection between them is weak. You’ll see
navigation menus with broad categories, but very few contextual links inside the content.

What Google needs from internal links

Internal links do two jobs: 1. They help discovery and crawl efficiency. 2. They transfer relevance signals based on
context and anchor text.

If every important page is buried two or three clicks deep, or if pages point to each other in loops without hierarchy,
Google has a harder time deciding what to rank first.

Fixing Squarespace SEO issues without over-optimizing

Here’s the trade-off: you want enough internal links to guide discovery, but you don’t want the whole site to look like it
was stitched together for bots.

A good target is to link to the “next step” within your own content, where a human would actually click. For example: - A
blog post about “pricing for X” should link to the service page that matches that intent - A product page should link to
supporting articles that explain use cases - A category page should link to its strongest subpages, not every page under the
sun

If you’re trying to rank your Squarespace site on Google, internal links are one of the most reliable levers you can pull
because they’re within your control and they clarify structure for both users and crawlers.



4) Your page speed and Core Web Vitals are quietly limiting your ability to
rank

Technical SEO in Squarespace often comes down to performance. Google treats speed as one factor among many, but it
interacts with everything else. If your pages feel slow, users bounce, and bots waste crawl budget. The site becomes
harder to iterate on because issues stack up.

Where Squarespace sites usually lose time

Large images not properly compressed
Too many animation-heavy elements on the same page
Embedded media that loads slower than expected
Unnecessary scripts from third-party integrations
Pages with lots of sections that trigger layout shifts when they load

You can be totally indexed and perfectly formatted and still underperform simply because users do not stick around.

Geeky but practical performance checklist

Instead of chasing random metrics, focus on the pages that matter most: your top landing pages and your pages you want
to rank. Check: - Largest content element load time (what actually blocks the page) - Layout shifting (especially with
sliders or media embeds) - Image sizes relative to their display dimensions

When you fix performance, you should see improvements in engagement signals and in how consistently Google crawls
and processes your pages. It’s not instant, but it is a strong baseline for everything else.

5) Your content is fine, but your on-page intent matching is inconsistent

This one feels unfair, because “SEO is about content” is true, but it’s also incomplete. Plenty of Squarespace sites publish
content that reads well, yet it doesn’t match the precise job the searcher is trying to do.

The intent gap that kills rankings

A page can be accurate and still miss the target if: - The page answers the wrong question for the keyword you’re chasing
- The intro doesn’t frame the problem your audience actually typed into Google - The page lacks clear sections that map
to sub-questions - The page doesn’t include the information needed to make a decision



In these cases, Google may index the page but treat it as lower confidence compared to competitors who align more
tightly with intent.

A focused approach to on-page optimization

Treat each page like it has a mission. Then tune the elements that shape that mission: - Title tag and H1: should align
with the query theme - First 100-200 words: should confirm you understand the problem - Subheadings: should mirror
the steps or subtopics readers expect - Internal links: should connect to the next action, not random site pages

This is how you fix Squarespace SEO problems that look like “nothing is working.” Often, the content is there. The
structure and intent alignment are what need to tighten.

If your Squarespace site isn’t climbing, don’t start by rewriting everything. Start by checking indexability, then clean up
the on-page signals that compete with each other, then tighten internal linking and performance for the pages you want to
rank. That sequence saves time, reduces risk, and gives you the most direct path to improving Google ranking problems
Squarespace sites commonly run into.


