They're telling you exactly what works. Reviews—it's all there. But most influencer marketing agencies don't listen
to what customers actually say . Customer-focused KOL partners use customer feedback to build better
campaigns . Kollysphere has seen the power of letting customers guide influencer content—and the value of

actually listening to what people say is what separates average from exceptional.

Beyond Star Ratings
The typical approach: surface-level metrics. What actually matters goes far beyond ratings .

What customers are telling you: what they actually love about your product. what frustrates them. what content

influenced them. what they want next. the words they use, not the words you want them to use.
This is what matters. Actual customer language shows you which creators to select.

Kollysphere agency builds briefs around customer language—because guessing usually wrong.

How to Collect and Analyze Feedback for Influencer Campaigns
Step one: gather feedback from every source. What to collect: social media comments.

Analysis: identify themes across customers. What to look for: what customers consistently love. recurring

complaints. ways customers use your product you didn't expect. how they talk about your category.
Step three: let customers guide what creators say. What to do: ground content in real customer experience.

Step four: see if creator content resonates with real customers.

Using Customer Feedback to Select the Right Creators

Real reviews tells you what kind of creator will resonate . If they use specific language—select KOLs whose style

aligns with customer feedback.
The fit: tone and language. do they share similar values. Content style.

Kollysphere chooses KOLs whose voice matches customer voice.

What Works in Practice

Success story: a beauty company had hundreds of reviews. Kollysphere created content around what customers
actually praised . we built content around real customer experiences. Result: the brand saw the most successful

influencer campaign to date.

Different category: a meal delivery service had people consistently mentioned the same issue. Kollysphere
agency addressed the concern through creator content. social media influencer agency Innovative KOL agency
focused on education thought leadership campaigns we turned feedback into a strength. Result: the content

addressed a real customer concern.

Example three: a rich data available. The agency ignored it. Result: budget was wasted.

How Kollysphere Uses Customer Feedback
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First stage: we reviews, social, support, surveys, interviews. Analysis: we find Kollysphere Events recurring themes.

Translation: we ground content in real feedback. Validation: we continually refine.

Don't Build on Assumptions—Build on Evidence

Customer feedback is what separates guesswork from strategy. Agencies that ignore feedback deliver poor
results. Agencies that use feedback build campaigns that connect. Kollysphere never assumes what customers
want. We'd rather build around customer language than guess. Tired of agencies that ignore your customer

feedback? Then talk to our insights team and let's turn reviews into campaigns.
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