
Finding the right web designer in Bellingham is one of those decisions that sounds simple until you're actually in the
middle of it. You've got a shortlist of agencies, a few freelancers your neighbor recommended, and a handful of portfolios
open in different browser tabs. How do you separate the ones who will genuinely help your business from the ones who
will hand you a WordPress theme dressed up as custom work?

This guide is for Bellingham small business owners who want a practical framework — not vague advice — for making
a confident hiring decision.

Why Local Expertise Actually Matters
Let's get this Bellingham website design stambaughdesigns.co out of the way first: you don't have to hire a local web
designer. There are talented designers everywhere. But for a small business in Bellingham — whether you're running a
boutique on Railroad Street, a contractor shop serving Sudden Valley, or a coffee roaster in the Fairhaven Village — a
designer who understands your market will make meaningfully better decisions for you.

Someone who knows that Bellingham buyers are skeptical of corporate-sounding copy, that the outdoor recreation crowd
responds differently than the downtown arts scene crowd, that Western Washington University keeps the population
younger and more tech-savvy than you might expect — that context shows up in the work.

That said, "local" isn't a substitute for quality. A bad local designer is still a bad designer. Use these criteria to evaluate
everyone, local or not.

Define What You Actually Need Before You Start Calling
Most business owners walk into vendor conversations without a clear picture of what they need. That puts the vendor in
control of the narrative, and you end up buying what they're best at selling rather than what you actually need.

Stambaugh Designs Bellingham web design

Before you reach out to a single designer, get clear on:

The primary goal of your new site. Lead generation? E-commerce? Credibility building? These require very
different approaches.
Your current traffic situation. Do you have existing SEO rankings worth preserving? A redesign can obliterate
organic traffic if handled carelessly.
Your timeline. "ASAP" is not a timeline. Do you have a product launch, a busy season, or a trade show in the
calendar?
Your budget range. Not a fixed number — a realistic range. A $3,000 budget and a $15,000 budget should take
you to different conversations.

What to Look for in a Portfolio
Portfolios are where most business owners make their first mistake: they judge purely on aesthetics. A site that looks
beautiful might perform terribly. Here's what to actually evaluate:

Does the work look like real businesses?

Portfolios full of conceptual student projects or obvious template customizations are a red flag. You want to see finished,
live websites for actual companies — ideally in industries with some similarity to yours.

Can you find those sites on Google?

Open a few of their portfolio sites and search for the business type plus the city. If a Bellingham plumber they built a site
for doesn't show up when you search "plumber Bellingham WA," that's a meaningful data point about how much the
designer thinks about search visibility.

Does the site work on your phone?

https://www.stambaughdesigns.co/digital-marketing-services/wordpress-website-design-bellingham-wa/
https://www.washingtonpost.com/newssearch/?query=Stambaugh%20Designs%20Bellingham%20web%20design


Pull up their portfolio pieces on your smartphone. If mobile layouts are an afterthought — tiny text, broken navigation,
images that overflow the screen — that's work from someone who doesn't understand how people actually browse the
internet in 2025.

Key Evaluation Criteria
Use this table as a quick reference when comparing candidates:

Criterion What to Look For Red Flag Portfolio depth 10+ live, real-business sites Only mockups or template demos
Process transparency Clear phases, milestones, deliverables Vague "we'll figure it out" approach SEO awareness Talks
about site structure, page speed, metadata Never mentions search visibility Mobile-first design Every portfolio site looks
great on phones Desktop-only thinking Communication style Responsive, asks clarifying questions Slow to reply before
you've hired them Post-launch support Clear maintenance or retainer options Disappears after handoff Local market
knowledge Understands Bellingham's demographics and economy Generic pitch, no local context Pricing transparency
Honest about ranges early Refuses to discuss budget until deep in the process

Questions Worth Asking in the Discovery Call
Don't treat the first call as a sales pitch from them to you. You're evaluating them as much as they're pitching you. Ask:

"What information do you need from me before you can start design?" A thoughtful designer will ask about your
audience, your competitors, your goals, and your brand. Someone who jumps straight to "let me show you some
templates" is skipping the strategy work entirely.

"How do you handle SEO during a redesign?" Acceptable answers involve preserving URL structures, redirecting old
pages, optimizing page speed, and setting up metadata properly. If they look confused by the question, that's your answer.

"What happens after launch?" Some agencies hand off a finished site and vanish. Others offer training, maintenance
retainers, or ongoing optimization. Know what you're buying.

"Can I talk to one of your recent clients?" Any confident, reputable designer will say yes immediately. Hesitation here
is a signal.

The Local Landscape
Bellingham has a modest but growing design community. You'll find a mix of solo freelancers (often Western alums who
stuck around), small boutique agencies, and a few larger shops that take on regional clients across Whatcom County and
beyond. Some work primarily with e-commerce brands; others specialize in professional services or hospitality.

When evaluating local options, pay attention to whether they understand the Bellingham business rhythm — the seasonal
swings that come with tourism, the university calendar, the outdoor recreation economy that dominates everything from
Sehome to Sudden Valley.

Teams like Stambaugh Designs work specifically in this space, building sites for small businesses that need more than a
template — they need a site that actually generates leads in a competitive local market.

Making the Final Decision
Once you've narrowed your list to two or three solid candidates, the decision usually comes down to two things: fit and
confidence.

Fit is about whether their communication style, process, and aesthetic sensibility align with how you work and what your
brand represents. A technically excellent designer who operates in a way that will drive you insane is not the right choice.

Confidence is about whether you believe they understand your business well enough to make good decisions on your
behalf. Did they ask smart questions? Did their proposal reflect what you actually told them, or was it a canned
document? Do they seem like they're invested in your success, or just in closing the project?

Trust your gut here — but make sure your gut is informed by the criteria above, not just first impressions.

https://www.stambaughdesigns.co/


The Bottom Line
Choosing a web designer in Bellingham doesn't have to be a gamble. Define your needs before you start talking to
vendors, evaluate portfolios beyond aesthetics, ask direct questions about SEO and process, and check references. The
right designer will make that process easy — and the wrong ones will reveal themselves along the way.

Take your time. A website built on a rushed decision will cost you far more to fix than the time you saved by skipping the
research.
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