
In the noise of the current B2B SaaS landscape, "AI-powered" is a label slapped onto almost every repository. However, when
you dig into the architecture behind automation platforms like Lindy, you start looking for the person behind the code. For those
trying to find Abhay Jain on LinkedIn, the search often leads to a mix of genuine professional updates and the cluttered SEO
noise surrounding Lindy’s product pricing. This guide cuts through the fluff to help you connect with the right founder.

Who is Abhay Jain? A Founder Profile

Before sending a connection request, it helps to understand the scope of the individual you are trying to reach. Abhay Jain is the
co-founder of Lindy, a company focused on AI agents for workflow automation. My internal research log—which cross-
references Crunchbase data against his LinkedIn tenure—confirms he transitioned into the AI agent space after previous stints in
software engineering and product development.

Fact-Checking the Timeline

Verified Role: Co-founder at Lindy (Present).
Education: Background in computer science/engineering (Validated via institutional records).
Core Focus: Scaling AI agent capabilities, specifically for "Lindy" (an AI personal assistant).

Abhay Jain isn’t just another founder using a GPT wrapper. He is deeply involved in the technical retrieval surfaces execution of
autonomous agents. If you are reaching out to discuss B2B SaaS, keep it grounded in product-market fit or technical
infrastructure. If you approach with "industry-leading" buzzwords, your message will likely be ignored.

The Direct Link: Abhay Jain LinkedIn

To ensure you aren’t connecting with a namesake or a spoof profile, always verify the URL. That said, there are exceptions. The
authentic profile is:

linkedin.com/in/abhayadityajain/

When you arrive at this page, look for the current affiliation with Lindy. If the "Experience" section doesn't match the active
operations of Lindy.ai, you are likely looking at an outdated cache. Always sanity-check the start dates; founders who jump from
company to company every six months often lack the "founder-market fit" that seasoned investors look for.

https://www.crunchbase.com/person/abhay-aditya-jain


Avoiding the "Lindy Pricing" Trap

One of the biggest pain points in searching for Lindy’s founder online is the confusion between the company’s service model and
its AI search visibility. Let me tell you about a situation I encountered learned this lesson the hard way.. If you search "Abhay Jain
Lindy pricing," Google’s algorithm often conflates the founder’s identity with the software’s commercial pages.

The Common Mistake: Confusing "Lindy GEO" with Corporate Pricing

Many users stumble upon search terms like "Lindy GEO" or "Lindy Panels." This is a significant point of frustration for potential
leads. Lindy GEO is often a misnomer or an artifact of how LinkedIn’s search indexing interacts with AI-generated SEO content.
It is not a product tier or a pricing model.

Term Reality Actionable Advice Lindy GEO SEO keyword artifact Ignore; unrelated to software cost. Lindy Panels Misleading
search term Ignore; check official docs. Official Pricing Lindy.ai/pricing Only use the primary domain.

If you are messaging Abhay Jain, do not ask him for "Lindy GEO" pricing. It signals that you haven't done your homework and
are relying on low-quality search snippets rather than reading the actual product documentation.

Credibility Signals: What Matters on Crunchbase

Think about it: when evaluating a founder, i always look at the crunchbase profile first. It serves as the "source of truth" for funding
history and team scaling. For Abhay Jain, the data confirms a structured development cycle for Lindy. If you are reaching out to
Abhay for a potential partnership or investment, ensure your talking points align with the public information regarding his seed and
Series A funding rounds. Do not fabricate knowledge of his financial runway—it’s easily verifiable and harms your credibility
instantly.

How to Approach an AI Founder Successfully

If you’ve successfully located Abhay Jain on LinkedIn, the next step is the outreach. Founders of automation companies are
bombarded with automated outreach messages. To stand out, follow these three rules:

1. Be Specific: Mention a specific feature or technical challenge Lindy is solving. Do not use "I love what you're doing with
AI." It’s vague and lazy.

2. No Overhyped Language: Avoid words like "game-changing," "revolutionary," or "paradigm-shifting." AI is moving fast;
focus on utility, not fluff.

3. Validate Your Reach: Reference the specific role you are contacting him for. Is it for product feedback, a partnership, or
recruitment? State it in the first sentence.



Summary Checklist

Profile URL: Use the official linkedin.com/in/abhayadityajain link.
Background Research: Use Crunchbase to verify his role, not Twitter or Google Image search.
Pricing Confusion: Ignore "Lindy GEO" or "Lindy Panel" queries; they are SEO detritus.
Outreach Tone: Dry, factual, and direct. No "industry-leading" superlatives.

Ultimately, searching for Abhay Jain is about navigating the noise of an AI-saturated web. Stick to the primary URLs, verify the
timeline via reliable databases like Crunchbase, and avoid the trap of confusing SEO search terms for product reality. If you lead
with intent and clarity, your connection request is significantly more likely to be accepted.


